COMY PErtman

STOP SELLING START SERVING

TOPIC- SOCIAL MEDIA

The platforms have changed but the principles share stayed the same

THE SQUAWKING PARROT

self serving, selling first, chase aftenfionshort term thinking

THE WISE OWL

Serves others value first buld frust plays the long game

1: DON'T BE A JACK OF ALL SOCIAL MEDIA SITES

FOCUS YOUR ENERGY. MAXIMIZE YOUR IMPACT.

L.I.F. B

LINKEDIN INSTAGRAM FACEBOOK TIKTOK
Build authority. ~ Show your story. Build community. Share your message.
Grow your network.  Bui Id relationships, Stay top of mind. Reach new audiences.
Be the expert. Create i Drive Make an impact.
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Focus on insfagram and Facebook

2: GO DEEP NOT WIDE

Insfagram Reels, Stories, Carousel Posts
Linkedin: newsletter

3: KNOW WHO YOU ARE TALKING TO
When you falk to every one you fak to no one

YOUR CHATGPT PROMPT (&7

I'm a real estate agent who wants to become known for
serving one specific audience. Interview me one question
at a time to uncover my ideal niche.
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3 SPECIFIC

NICHE AUDIENCES

When someone feels seen or heard they will engage with you

Less noise, more relevance




A SIMPLE SERIES FRAMEWORK
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4. BE THE SHOW, NOT THE COMMERCIAL
Instead of one of f' posts, you do a consistent series
It's an episode you do on a consistent basis.

What is the call to Action - it’s the missing
piece  Hook — infro — value — CTA
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5: DOING GOOD IS GOOD FOR BUSINESS
Show your humanity and buid your community

6: BE DOWN WITH OPP Other People’s Posts
PARTICIPATE > POSTING
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PAST CLIENTS - A Follow them
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SOCIOI_ Medld SPLAKERS: TOMMY CHOI AND JESS LENOUVEL

TOMMY

Communify content
More engagement with non followers
Traffic, Confent, Transact
Traffic — you need people to connect — pull them of f the platform
Comment for the author: write a comment that is meaningful To the creafor
You have fo comment back and DM people Engage

JESS  The listings lab

Creafe — refine — product fies



