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Stop selling start serving

The platforms have changed but the principles share stayed the same

.

The squawking parrot

self serving, selling first, chase attentionshort term thinking

The wise owl
Serves others value first build trust plays the long game

1: Don't be a Jack of all social media sites

2: go deep not wide

Focus on instagram and Facebook

Reels, Stories, Carousel PostsInstagram
LinkedIn: newsletter

3: know who you are talking to
When you talk to every one you talk to no  one
When someone feels seen or heard they will engage with you
Less noise, more relevance



4: be the show, not the commercial
Instead of one off posts, you do a consistent series.
It's an episode you do on a consistent basis.
What is the call to Action - it’s the missing 
piece. Hook → intro → value → CTA

5: Doing good is good for business
Show your humanity and build your community.

6: be down with O.p.p Other People's Posts



Social Media Speakers: Tommy Choi and Jess Lenouvel

Tommy
Community content
More engagement with non followers
Traffic, Content, Transact

 
Traffic → you need people to connect → pull them off the platform. 

Comment for the author: write a comment that is meaningful to the creator
You have to comment back and DM people Engage

Jess The listings lab
Create → refine → product ties


